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1986 STATE OF V'IYOMING

NO. 0091

86LSO-0225.01

HOUSE BILL

Livestock marketing study.

Sponsored by: JOINT AGRICULTURE, PUBLIC LANDS AND WATER
RESOURCES INTERIM COMMITTEE

A BILL

for
AN ACT relating to marketinq of Wyoming livestock; direct-
ing the University of Wyoning college of agriculture to

conduct a study to improve marketing efficiency; providing

study giuidelines; providing for an appropriation; 3nd pro-

viding for an effective date.

Be It Enacted bv the Legislature of the State of Wyoning:
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7 Section 1.

(a) The University of Wyoming college of agriculture

shall conduct a study to examine the efficiency and effec-
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STATE OF WYOMING 86LSO-0225

tiveness of existing domestic marketing channels and

strategies for Wyoming livestock and to determine how mar-

ket efficiency can be improved. The study shall be

designed to:

(i) Further describe and elaborate on current

patterns of cattLe and sheep marketing in Wyoming, how

these patterns have changed in the past twenty- f i-ve (25)

years and ttre economic implications of these changes;
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L2 ing

13 the

( ii ) Assess the

existing system of cattle and

( j.ii ) Identify and

strategies for Wyoming's

identification of markets

economic consequences of the

sheep marketing;

assess alternative market-

cattle and sheep, including
for specialized products;

_t+

15

( iv) Evaluate the economic consequences of

changing consumer preferences for red meat,. and

(v) Use the information obtained from the

study to develop and strengthen existing extension pro-

grams targeted to Wyomi.ngr s cattle and sheep producers and

to develop recommendations and action-steps for guiding

ttre future development of the staters cattle and sheep

industry.
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Section 2.

(a) fhere is appropriated from the general fund to

the University of Wyomi.ng one hundred fifty-three thousand

two hundred sixty dollars ($153,260.OO) or as much thereof

as is necessary to carry out the purposes of this act.

(b) The appropriation under thls section shall not

be construed as authorizing any increase in the standard

budget of the University of Wyoming.

(c) The study authorized by this act sha1l be con-

ducted during the period July 1, 1986 through June 30,

1989.

Section 3. This act is effective immediately upon

completion of aII acts necessary for a bill to become law

as provided by Article 4, Section 8 of the Wyoming Consti-

tution.

(END)
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Livestock marketing study.

FISCAL NOTE

Fiscal Year 19

86LSO-0225.C2

Fiscal Year 19

TOTAL ESTIMATED REVENUE

Anticipated COST to: Fiscal Year 1986 Fiscal Year L9

General Fund

TOTAL ESTIMATED COST

1. The bill provides for the general

2. No apparent personnel impact.

fund appropriation shown.

$153,260.00

$153,260 . oo
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